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	GILDA'S CLUB
	GOLF CLASSIC
	ABOUT  GILDA'S CLUB  MIDDLE TENNESSEE
	GILDASCLUBMIDDLETN.ORG
	ABOUT THE  GILDA'S CLUB  GOLF CLASSIC
	In its inaugural year (1991), Golf Digest recognized The Golf Club of Tennessee as runner-up for the Best New Private Course in America. It is consistently recognized as one of the top two courses in the state of Tennessee, and was recognized by Golf Week as one of America’s 100 Best Modern Courses. Also in 2006, Golf Digest Index ranked The Golf Club of Tennessee as one of America’s 50 Greatest Golf Retreats. The Golf Club of Tennessee has hosted numerous local, state, national amateur and pro-am events, while always providing enjoyable rounds of golf for members and their guests.
	Over the years, The Golf Club of Tennessee has been home to many national tournaments such as The Vinny Pro-Celebrity-Am, and The DICK’S Sporting Goods Collegiate Challenge Cup, and the 2018 U.S. Women’s Amateur Championship.
	The Club has experienced much growth over the last 30 years; clubhouse renovations, lodging additions, outdoor dining outlets to name a few. The Upper Course made its debut in 2024, their second 18-hole course designed by Gil Hanse offers a breathtaking view and a challenging game. No matter how much it grows, The Club stays true to the founders’ vision and remains a quiet place to escape, unwind, be in good company, and play a little golf. (www.thegolfcluboftn.com)


	12%
	SPONSORSHIP OPPORTUNITIES
	BENEFIT
	Presenting $25,000
	Platinum $20,000
	Gold $10,000
	Silver $5,000

	Exclusive Tournament Presenting Rights
	Foursome, Including Green Fees, Carts & Caddies, Lunch, and Awards Dinner
	Sponsor Gift Personalized with Your Logo Presented at Event

	SOCIAL MEDIA
	Inclusion on GCMTN's Social Media Channels Pre-and Post-Event
	4 Mentions
	3 Mentions
	2 Mentions


	WEBSITE
	Inclusion on GCMTN's Homepage
	Logo
	Logo
	Logo

	Inclusion on Tournament Landing Page
	Logo
	Logo
	Logo
	Logo


	EMAIL
	Inclusion in Post-Event Gilda Gram Newsletter  (~8,000 Subscribers)
	Logo
	Logo
	Logo
	Text

	Inclusion in Pre- and Post-Event Newsletters (2) to Ticket Holders
	Logo
	Logo
	Logo
	Text

	Community Spotlight Placement in 2026 Issue of Gilda Gram Newsletter

	EVENT DAY
	Logo Inclusion on Event Signage
	Logo
	Logo
	Text
	Text

	Verbal Acknowledgment at Tournament

	ADDITIONAL RECOGNITION
	Inclusion in Post-Event Issue of Printed Gilda Gram Newsletter  (~3,600 Mailed)
	Logo
	Logo
	Logo
	Text



	ADDITIONAL OPPORTUNITIES
	HOLE SPONSOR $1,500
	Logo signage and custom flag at hole

	TEAM OF FOUR $3,000
	Foursome, including green fees, carts & caddies, lunch, and awards dinner

	HOLE + TEAM $4,000
	Logo signage and custom flag at hole + a foursome

	CHIPPING CONTEST $7,500
	Putting contest naming rights + Silver Sponsor Benefits

	SOLD OUT

	2025 GOLF CLASSIC VISIBILITY & RESULTS
	3.28 Million
	Total Impressions

	$158,000
	Raised in 2025


	GCMTN COMMUNITY IMPACT 2024-2025
	109
	New Member  Customized Support Plans

	1,399
	Responses to Resource  Requests & Referrals

	295
	Support Group Sessions



